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THE SCOUT GUIDE HUNTSVILLE has spent a decade celebrating the people and faces behind Huntsville's local businesses — in our
printed city guide, across Instagram and Facebook, in our newsletter, and online at thescoutguide.com/huntsville.
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DEMOGRAPHICS

Social: Instagram & Facebook via Later, Jul–Aug 2026 (growth vs. same weeks 2025) · Demographics: Instagram followers via Later, Sept 2026 (19% gender unspecified) · Email: Emma, Sept 2026 · Businesses: Vol. 9 roster · Insider Guides: Google Analytics, Jul–Sep 2026

SOCIAL VIEWS
THIS SUMMER

SOCIAL MEDIA
FOLLOWERS

+24K  

6K  
EMAIL

SUBSCRIBERS

+

106
LOCAL BUSINESSES

IN VOLUME 9

9 102
VOLUMES OF THE

HUNTSVILLE GUIDE
BUSINESSES FEATURED

THIS SUMMER

HUNTSVILLE
BY THE NUMBERS

HUNTSVILLE
BY THE NUMBERS

6%

54%

2X

2X
8.7K

84% MORE INSTAGRAM VIEWS
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UNLIKE ANY OTHER

ADVERTISER BENEFITS

The Scout Guide editors are dedicated to supporting the local businesses in their communities and celebrating the local artists, artisans, and

entrepreneurs who make their cities unique. From producing the print guide to cultivating relationships with local business owners to telling their

stories on a variety of digital platforms, The Scout Guide editors/owners offer local business owners an advertising experience unlike any other.
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THE POWER OF PRINT
IN A DIGITAL AGE

City guides are published annually and distributed

strategically throughout the year. Due to the

quality of the paper, exquisite design, and elegant

format, TSG is uniquely positioned as a keepsake.

Recipients keep guides on hand for personal

reference, place them in guest rooms, and pass

them along to friends. In addition, the TSG

audience is comprised of frequent travelers who

order guides to ensure that they experience the

best of local wherever they go. 

With a tangible trusted print guide at its

foundation, The Scout Guide elevates small

businesses through a multidimensional advertising

opportunity, offering a powerful and proven

combination of a timeless tangible medium and

dynamic and impactful content.

COPIES PRINTED ANNUALLY

DIGITAL VS PRINT

PRINT ADS
8 out of 9

DIGITAL ADS
4 out of 9

Low performance High performance

burlingtonpress.com/2020/06/17/maximize-your-reach-combine-print-and-digital-media-to-grow-your-leads | themanifest.com/advertising/small-
business-advertising-spending-2019businesstown.com/magazine-newspaper-direct-mail-advertising-still-work | mediamaxnetwork.com/blog/the-

timeless-power-of-print | localiq.com/blog/marketing/print-ads-stats
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INSPIRING INFORMATIVEAND

The Scout Guide Huntsville website offers readers dynamic local

lifestyle content that fosters a well-lived life and deeper connection with

the community. This content is promoted over TSG Huntsville social

media channels and through a dedicated newsletter.

Through our social media platforms, The Scout Guide audience

discovers the latest news from their local business community, alongside

tips, inspiring articles, and behind-the-scenes content. TSG features a

variety of editorial content and gives our audience real-time information

about local events and unique brand experiences they don’t want to miss

out on.

B R O W S E  O U R  C I T Y  W E B S I T E

THESCOUTGUIDE.COM/HUNTSVILLE

B R O W S E  O U R  C I T Y  W E B S I T E

THESCOUTGUIDE.COM

TheScoutGuide.com displays the breadth of the TSG network,

which is coast to coast nationwide. There, visitors can discover

Scouted businesses in the TSG Directory and enjoy a steady

stream of inspiration and information. TSG is also a trusted

resource for travel, where our visitors discover how to shop, dine,

and live like a local while exploring a new city. While the content 

is designed to appeal to a national audience, its purpose is to

encourage readers to engage with experts and businesses on a 

local level by hiring excellent service providers in their hometowns,

buying with intention, and seeking out unique local finds within

their communities.

LOCALNATIONAL
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LOCAL NETWORKING 
EVENTS

LOCAL NETWORKING 
EVENTS

DEEP T IES TO COMMUNITY

The Scout Guide offers advertisers access to networking events,

beginning with a customized, hyper-local launch party and followed by

“member mingles” hosted by local businesses. Each event provides

distinctive opportunities for advertisers to network with not only other

advertisers  in the guide, but also members of the community.

A celebration of the debut of the new volume during which advertisers

receive guides for the first time and meet other featured business

owners.

Hosted by a TSG advertiser, these events have included wine tastings,

complimentary head shots, in-store shopping events, and more.

ANNUAL EVENTS

LAUNCH PARTY

MEMBER MINGLES
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ADVERTISERS SAY

WHAT OUR
ADVERTISERS SAY

Whenever I walk into a friend’s home and 

see The Scout Guide on a coffee table or shelf,

I feel great knowing our advertisement 

isn’t tossed with yesterday’s paper or tuned 

out during the commute home, but instead 

kept handy for future reference.

Star Jewelers on High | Columbus, Ohio
ELAINE HOWARD

We love this publication and the prestige and

clout it represents. When we travel we rely on

The Scout Guide to point us to the best of the

best. The photography and artistic spreads

make our brand stand out in ways no other

magazine gets close to. Our high end clients

adore this magazine and often ask if they can

take it with them when they check out. Cheers

to being “Scouted” and for many more

volumes into the future.

Abode Luxury Rentals | Jackson Hole, Wyoming
ROB & RACHEL ALDAY

Pillar & Peacock | Richmond, Virginia

The Scout Guide has 
given our business a 

layer of legitimacy that
has resulted in more
business, as well as

supporting the business
we already have.

ADRIANNE BUGG

AN UNLIKE ANY OTHEREXPERIENCE



MEMBERSHIP
PACKAGES

MEMBERSHIP
PACKAGES

METICULOUSLY AND BEAUTIFULLYCURATED DESIGNED

12 month TSG membership includes spread in the print guide, copies of the print guide, 

 inclusion on local digital platforms, and listing in the national TSG directory

Space and categories are limited  |  Reservation for spread requires deposit  |  Payment options available upon request  |  Inquire for premium placement
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WE’D LOVE TO 
CONNECT WITH YOU

WE’D LOVE TO 
CONNECT WITH YOU

YOU’VE BEEN SCOUTED

Member Commitments
O W N E R

2 5 6 . 5 0 9 . 9 5 1 3

DPUMPELLY@THESCOUTGUIDE.COM

THESCOUTGUIDE.COM/HUNTSVILLE 

@ T S G H U N T S V I L L E

T H E  S C O U T  G U I D E  H U N T S V I L L E

Creative Meetings and Photo Shoots

Spread Design and Final Approvals

Volume 10 Launch

OCTOBER 2026 - FEBRUARY 2027

Dawn Pumpelly

OCTOBER 2026 - APRIL 2027

J U N E  2 0 2 7

FA L L  2 0 2 7

E D I T O R

2 5 6 . 6 5 1 . 1 3 8 1

AELLIOTT@THESCOUTGUIDE.COM

Amanda Elliott
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