
MEDIA KIT
FORT MYERS

Vol.3







15K



The Scout Guide Fort Myers website offers readers dynamic local

lifestyle content that fosters a well-lived life and deeper connection with

the community. This content is promoted over TSG Naples social media

channels and through a dedicated newsletter.

Through our social media platforms, The Scout Guide audience

discovers the latest news from their local business community, alongside

tips, inspiring articles, and behind-the-scenes content. TSG features a

variety of editorial content and gives our audience real-time information

about local events and unique brand experiences they don’t want to miss

out on.

B R O W S E  O U R  C I T Y  W E B S I T E
THESCOUTGUIDE.COM/FORT-MYERS



The Scout Guide offers advertisers access to networking events,

beginning with a customized, hyper-local launch party and followed by

“member mingles” in collaboration with local businesses. Each event

provides distinctive opportunities for advertisers to network with not

only other advertisers  in the guide, but also members of the community.

A celebration of the debut of the new volume during which advertisers

receive guides for the first time and meet other featured business

owners.

These events include our new annual TSG Summit, member lunch

series, and community-building opportunities, such as wine tastings,

pickleball tournaments, and more. Advertisers also have the opportunity

to co-host events with TSG.

ANNUAL EVENTS

LAUNCH PARTY

MEMBER MINGLES



In my first year as a member of The Scout

Guide, I received enough business from leads

that came through TSG to pay for my

membership for the next three years and

counting. Working with Jennifer and Ginger

has been so easy, and they are truly in my

corner, looking for ways they can elevate and

share my business.

Inspired Social Collective | Fort Myers, Florida
STEPH PARADISO

In just one campaign collaboration with The

Scout Guide, The Dock at Crayton Cove grew

its email subscriber list by 37%—more than

three times the initial objective of 10% growth

—at an engagement rate that significantly

outperformed industry benchmarks,

demonstrating a highly engaged audience.

The Dock is now better positioned to connect

with new and returning guests well beyond the

campaign’s duration.

Pushing the Envelope Marketing & 

Public Relations | Fort Myers, Florida

SAMANTHA SCOTT, APR

Face Foundrié | Estero, Florida

The collaborations and
relationships we’ve built
through The Scout Guide

have opened doors we
wouldn’t have reached on
our own. It’s been more

than marketing—it’s been
meaningful momentum.

TERRI SOUTOR



Member Commitments

O W N E R  &  E D I T O R

2 3 9 . 5 3 7 . 3 3 6 3

J A D A M S @ T H E S C O U T G U I D E . C O M

T H E S C O U T G U I D E . C O M / F O RT- M Y E R S  

@ T S G F O RT M Y E R S

T H E  S C O U T  G U I D E  F O RT  M Y E R S

Creative Planning and Photography

Spread Design and Approvals

Volume 3 Launch

W I N T E R  2 0 2 6

Jennifer Adams

S R P I N G  2 0 2 6

S U M M E R  2 0 2 6

D E C E M B E R  2 0 2 6




