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ADVERTISER BENEFITS

The Scoul Guide editors are dedicated (o supporting the loeal businesses in their communities and celebrating the loval artisis, amisans, and
enlreprencurs who make their citios unbque. From prodacing the print guide 1o cultivating relationships with loeal business owners (o telling thei

slaories on o variely of digital platformes, The Seoul Gualde editorsowners offer lecal bsiness owners an advertising expetenee unlike any ot her.
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The Scout Guide TREASURE COAST website offers readers dynamic
local lifestyle content that fosters a well-lived life and deeper connection
with the community. This content is promoted over TSG TREASURE

COAST social media channels and through a dedicated newsletter.

Through our social media platforms, The Scout Guide audience
discovers the latest news from their local business community, alongside
tips, inspiring articles, and behind-the-scenes content. TSG features a
variety of editorial content and gives our audience real-time information
about local events and unique brand experiences they don’t want to miss

oul on.

BROWSE OUR CITY WEBSITE
THESCOUTGUIDE.COM/TREASURE-COAST



LOCAL NETWORKING EVENTS.

The Scout Guide offers advertisers access to networking events,
beginning with a customized, hyper-local launch party and followed by
“member mingles” hosted by local businesses. Each event provides

distinctive opportunities for advertisers to network with not only other

advertisers in the guide, but also members of the community.

ANNNUAL EVENTS

LAUNCH PARTY

A celebration of the debut of the new volume during which advertisers
receive guides for the first time and meet other featured business

owners.

MEMBER MINGLES

Hosted by a TSG advertiser, these events have included wine tastings,
sporting events, in-store shopping events, and more. If you have an event

were here to help bring the TSGTC community to support & celebrate.



METICULQUSLY (A ATE AND BEAUTIFULLY

12 month TSG membership includes spread in the print guide, copies of the print guide,
inclusion on local digital platforms, and listing in the national TSG directory

Space and categories are limited | Reservation for spread requires deposit | Payment options available upon request | Inquire for premium placement
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METICULOUSLY AMND BEAUTIFULLY

TSGTC membership includes a one hour photoshoot conducted on or before October 1%, 2026. Prior to our Creative Director will host a planning
call with you and your team to confirm a locatin of your choice, goals for your shoot and spread design. Memeber will recieve access to all of the
images from their shoot with the exception of their spread image(s).

Spread Photography may be submitted (due 9/30) | ALL Photoshoots Complete by 10/1 | Required Spread Design Assets Due by 9/30
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COPIES PRINTED ANNUALLY

Uily guscles ane |.||.'.-\.|.'|| anmiially amd distellbotecd

stralegically throuaghoul e YERF, I Pue Lo A hiae I\.;I|.||I|_l\. ]

Lhe paper, exguisile design, anidl eleganl Format, TS0
unbguely positioned as a keepsake. Hecipients keep
gishebes on lanad For |l||l-|l||.|| FeElerence, |||.||'-\.' Llseim b
cul Possiis, il prass Lhea along Lo (e beavcls, D aclel it fod,
Lhe TS0 awd lemwes is copn [T il axl Fregpuent Lravi lirws whids
orilber guldes Lo ensuee it ey Y H AT (TR Y Llee liesd ol
oirdil wilerever Lhev go
With a tangible tristed jerami gubile al Ws Toasdat .
e Beoul Geubde elevales small businesses Lhrough o
gl jadiinefsangnl ..||H"I:I-.||,' apgEePl iy, nllering ]

prrwe Tl andd proven combinalion of a Liimebess Langihili

sl b andd dvnamabe and bngaet ol content,

AND BEAUTIFULLY

PRI by s D sl Sles

(] [ ORI AIE B High Perfogisacee

Attenbion
PIRYSICAL Al Review Tinse
-] AT T T L

Stimulntion

Memory Retrieval
ACCURACY

Memary Speed and
Conlldence

Purchase and
Willingnesa Lo Pay

o Ihesirability

Waluatlon

PHGET AL AlYs



WIHAT O UR

ADVERTISERS 'SAY

Whenever I walk into a friend’s home and
see The Scout Guide on a coffee table or shelf,
1 feel great knowing our advertisement
isn’t tossed with yesterday’s paper or tuned
out during the commute home, but instead

kept handy for future reference.

ELAINE HOWARD
Star Jewelers on High | Columbus, Ohio

AN F UV PERTENCE UNMLIKE ANY OTHER

The Scout Guide has
given our business a
layer of legitimacy that
has resulted in more
business, as well as
supporting the business
we already have.

ADRIANNE BUGG
Pillar & Peacock | Richmond, Virginia

We love this publication and the prestige and
clout it represents. When we travel we rely on
The Scout Guide to point us to the best of the
best. The photography and artistic spreads
make our brand stand out in ways no other
magazine gets close to. Our high end clients
adore this magazine and ofien ask if they can
take it with them when they check out. Cheers
to being “Scouted” and for many more

volumes into the future.

ROB & RACHEL ALDAY
Abode Luxury Rentals | Jackson Hole, Wyoming



WED LOVETO

CONNECGT WITH YOU

LATEST VOLUME
CALENDAR

SPRING-SUMMER 2026

Member Commitments | Creative Meetings | Photoshoots

AUGUST - OCTOBER 2026
Creative Meetings and Photoshoolts
ALL PHOTOSHOOTS MUST BE COMPLETE BY 10/1

NOVEMBER 2026
Spread Design and Final Approvals

SPRING 2027

Volume 3 Launch
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OWNER & EDITOR
772.285.1047

 ABRANDEN@THESCOUTGUIDE.COM

THESCOUTGUIDE.COM/TREASURE-COAST
@TSGTREASURECOAST
OTHESCOUTGUIDETREASURECOAST
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